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30 credits

17 weeks

30 hours per week

Term 1 Assessments

Portfolio 1

Updated Curriculum Vitae and Cover Letter

LinkedIn Profile Page

Self Assessment of Skills

Term 2 Assessments 

17 weekly journal entries and final completed Logbook 

End of Placement Report

Site visit/phone discussion to place of employment

Supervision/Support: 

Work Placement Coordinator (IADT) 

and Work Placement Supervisor (in host 
company)

Pass/Fail Grade only
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IADT- Work Placement  Coordinator

Employer

Work Placement 
Supervisor/ 

Manager

Student
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Student 
Benefits

adds relevance to their education and in so doing, increases motivation

provides an insight into the workings of the creative and cultural sectors

helps the student to begin to establish work networks and industry contacts

increases confidence through enhanced reliance on own judgement

gives an opportunity to prove oneself to a potential employer

ÉÍÐÒÏÖÅÓ ÁÎÄ ÅØÔÅÎÄÓ ÔÈÅ ÓÔÕÄÅÎÔȭÓ ÐÒÏÆÉÌÅ ÉÎ ÔÈÅ ÌÁÂÏÕÒ ÍÁÒËÅÔ

helps the student to be more effective in making career decisions

Employer 
Benefits

ɆEmployers gain practical benefits:

Ɇa supply of highly motivated people who have proven that they can make a real contribution

Ɇan opportunity to evaluate possible future employees

Ɇfreeing up of existing staff from time-consuming but essential tasks

Ɇprovision of relief or assistance during peak seasonal workloads

Ɇsupport for projects to be undertaken

Ɇprovides an opportunity for involvement in the development of graduates

Ɇraising awareness of their organisation

Institute 
Benefits

Ɇclose liaison between the Institute and the employer which encourages dialogue and co-operation

Ɇfaculty visits to students and employers which are valuable channels for dialogue on academic programmes and future 
collaborative directions

Ɇstudents return to the Institute with experience and up-to-date knowledge of current creative and cultural sectoral business 
practices
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