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The Official Languages Act 2003 (as amended by the Official Languages (Amendment) Act 2021), has
as its functions, amongst other things, the promotion of the use of both official languages of the
State in the work of public bodies, and the establishment of the office of An Coimisinéir Teanga. IADT
is a ‘public body’ under the Act, and a number of its obligations apply to IADT. The President has
appointed, pursuant to s 4B of the Act, a member of staff to oversee the performance of, and report
as appropriate in relation to, the obligations of the body under the Act and to ensure that this
summary of such matters appears in this annual report.

IADT continues to be compliant with its established obligations under the Act: s 9(1) (stationery and
signage), s 9(2) (duty to reply in an official language) and s 10 (publication of annual report and
financial statements in both official languages).

In 2024/25, IADT made progress towards the new requirements in s 10A of the Act in respect of
advertising, through the placement of radio and print advertising in Irish (19% of advertising, and
meeting the statutory target of 20% all applicable sub-categories except one), and the percentage of
advertising expenditure in respect of advertising in Irish-language media (5.5%, exceeding the
statutory target).

The Institute adopted more detailed data collection measures on advertising in order to comply with
reporting obligations towards An Coimisinéir Teanga, has taken note of the new provisions in respect
of marketing and of logos in sections 9(3) and 9(C) and will give further consideration to the adoption
of a comprehensive Languages Policy, including in preparation for other provisions of the Act that are
expected to come into force in the coming years.



